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a 
Consumers’ Research Off the Editor’s Ches 
HIS IS THE SEASON of the vear when. along 
BULLETIN “Thin insect pt ro on in appl trees, we a 





accustomed to combat divers rumors that CR is 
Issued by conducting a racket. As CR has grown in intluences 
Consumers’ Research, Inc., Washington, N. J. the varieties of ways in which it is alleged to be 
i cket have ncreased is have ilso the sums 
. which CR is alleged to receive tol! 1 favorable 

I: d tors ] 1 1 
recommendation. Some day, perhaps, we'll just 


his column, “Entertaining, but Unqualified] 
M. C. Puivuips False!” and simply list a score or two of then 


Those who e interested in previous cor son 
Technical Staft , . : 
this topr re referred to CR’s Ge a sO 


E.G. Warts, Jr 


One of the funniest rumors in this vear’s crop 





was discovered by J. B. Matthews, CR’s vice-presi 

















. lhe Communists, whose abounding and S : 
Page ene sist at re 
, : ( ect en 1S in such matters surprist | 
.) € oO SO ree ee er (ionse'e ; infamiliar with thei tactics vere me : 
Inner-S RA ee tee 3 ven and earth through their Omal cell” ti 
lave the engagement cancelled, on 
\I : ; : 
I S Besos be ses esreneeoneeeseervse \] rhews was a notorious T | \ Tl the 
Rep S ee ee 7 oup was opposed to his speeches because ot 
n e ch circulated by one ¢ S Huds 
\ Consume ) ee ee ‘ one of those spider-web s linkin p\ yus 
w Deal +] 1 1] 
19 Vey eaiers, authors, editors, college protessors 
( Ee ee nee ee, Eee eee eee ee . see 86 1 , , : ; 
and researchers with the New Deal and with Mos 
Gas Rane ae 13 cow, and attacking New Deal policies as inspired and 
"ye directed from Moscow. The chart, believe it or not, 
he | *T ( Solinie io 1 1 *T)? ' 
. “s ‘=? listed I. J. Schlink, CR’s president and technical 
CR Te ~ | ns A , : director, is a socialist and a / SeVell apf 
(not a mere “Frankfurter protegé” or an “l 
Men's Summer Tr 1S ficial Advisor” like some others in the list Sub 
Bathitee Gut \T. . , scribers of Consumers’ Research who have read 
its bulletins will not need to be told that Mr. Hud 
Women's \\ ESSE 21 son has evidently denied himself the privilege o 
— . a reading CR’s material. (He is not a subscrib 
Mec \( ize rs oe &6 
Yet nother | pt t© tre us up \ ] tI Ni 
Sic ¢ 24 1) ry me trom n < steopatl c san 1u dire oO 
who asserted that one of CR’s editors had “con 
esse to the head « e TVA tl CR ] l given 
I r 1 
in rating to an inferior razor blade “because th« 
Oey wee St Se oon : Cooperatives were loaded up with them and that 
( ICR favors the ( ooperatives.”” This man. too. was 
, sae Phe rig genni nexcusably careless in making his charges, becaus« 
a ie : tom ie before it is to take effect Consumers’ Research does not “favor cooperatives 
) t tt t 0 in OLNeT Marne ny group, and ne COOpel ive s 
ae ieee: (aa aoe cea razor blades were rated C and not 4 
NI} . nt ‘ CR ' 1 D> 
- You oo, mav nh e hea d rumors about CR. | 
* r r ' ] 1 7 
- 5 , , so, write in and tell us how much vour local refri 
4 mer Res j w! S 
‘ neh ss 
erator or au obile salesman has said CR receives 
S of data i t of by bribe ind t ough n sale ¢ re S ( 
\ favorable recommendation. Last year, on he 
AA— of highest recommendation favorite counter-arguments of the sales managers 
B t vith re t wal oft those corporations whose refrigerators did not 
na merit a high rating in CR’s test, was that CR 
( R r ow t ) 1 - - 
” profited by the sale of thousands of copies of the 
Biull } n ] h the report appe red {em ] 
: f on of Electric 1d Frigidaire. CR didn’t, but this ve 
N doubtless brine a new versi ' , 
( | | 4 1 4 ( Re I I ‘ 
\ N.j.S OSA: | II ¢ N \ ’ 
I S \ \\ | 
( ( \\ t p | 
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Inner-Spring Mattresses 








kK AMINATION OF THE INTERIOR Of a mattress inner-spring mattresses in the September, 1935 
manufactured by the United States Cabinet Bulletin, Annual Handbook edition, in respect to 
bed Ce pat revealed dirt nich Irom the ap the des ibilitv and healthfulness « ditferei i 
pea nee, 1 ht have been s epu om the floor tress fillings 
OF SOTNe OLN ubbish th got in e cotton dur In the test of 1 teen inner-spring it 
ing the process of handling o anufacture. It was tresses 1 n price from $13.75 to $39.50, th 
one of the thirteen mattresses bought and tested softness ach mattress as measured by deter 
by CR; although it cost $27.50, a fairly high price, mining the deflection produced by adding weigh 
t was por cs ot he een Ni hs ind oa ck rite ( of Lie i ress surtace IL he 
ng the dirt which it contained, its manufacturer result is expressed for each mattress as hard 
med on a certificate of guaranty in the fashion medium hard, medium soft, or soft. Comfort is 
ustoma unong advertisers of all products, good 1 er det ned by individual preference ; man 
bad, or indifferc his mattress is made ot would consider the hardest mattress tested the most 
( nes erials and « pert cratts ins! p nd co ortable The ce pa e durab ot eac 
Sures the u s n ct ort and d ibil ma css s det ned fro eXa | on of th 
Ing attress you may mattresses atter subjecting each ( protected b in 
aytlower,” or a “Restal added cover-cloth) to 57,000 rollings under a two 
. hundred-pound pyroxylin 
mitation leathe COV 
ered roller in machin 
built by CR for the pt 
pose. Vhe cl ines n 
age thickness (unloack 
nner-spring mattress of a mattress produc | 
th s every 1 uscle co Lhis trea nent \ ed 
ph ’ rela ced Im at I n 0.1 nch fo on 
sleeping position,” say's mattress to ten times 
lvertiser, but « STU unount or am und 
Oo e group « nutac sagging or bulging ‘ 
S 1 merchandisers ally in certain parts be 
( The spring i esses ( < nm some cases, very 
ere 1s no u y of opin noticeable. ¢ ‘ ett 5 
on as to the desirability whicl evealed the ‘ 
of this type of construc of sturdiness of 
on. On this matter a tress were the breaking 
edical consultant ad- of springs and of tufting 
sed In the cist of cord. Several of the mat 
erowing individuals or tresses did not appear to 
se hay ng spin l« t be adequatel) protected 
res. a soft bed is actu against the entrance ot 
detrimental is t d ‘ f j a j ca v" m rs the ventila 
positively prevents the ac = p he Un. Caomet Bed ¢ ing openings were not 
quis on of i s oht covered witl screenmy 
back, — For a ne ly-born babv, a basket (mattresses to meet the Federal SPeciile ons ap 
h a soft pa it the bottom is the best bed. plying to inner-spring mattresses must have 
For older children, plain wooden boards under a side ventilators protected with fine mesh screens 
orsehair mattress are best... . . From the hygienic or there were small openings where the han 
point of view, a hard wooden-board bed [with dles were attached. .As a general rule, fabrics 
orsehair o1 odern cattle hair mattress] not only though not specially tested, were judged infe 
pore tes the norn | growth of the spinal colur ll rior, except the one in the listings ( illed “oood 
and mbs, bu Ss more comyoria le the ballvhoo old fashioned ticking.” (One mattress out of the 
of sprin ind mattress manufacturers notwith- thirteen tested was not provided with handles 
standing. On a hard bed, the limbs find their own which are a convenience in turning a mattress 
omfortable position; on a soft one, the encasing especially by a person not of strong physique. All 
power of the spring and padding tends to limit mattresses were for full-size (54 inch width) beds 
nd restrain the motions of the limbs. ... The The interiors of most of the mattresses were 
wary consumer who will not act like the sheep of examined at the end of the test: thev showed a 
Py nurge, will buy himself a good horsehair mat- ver\ eood correlation between the quality of the 
ress am sleep comfortab { | 


ly for the rest of his life; filling materials and constructional details used, and 
his bedstead is of coil the durability of the mattress as ck termined by the 


1] l 


respective of whether 
plain boards, or good old Mother earth. weight-rolling test devised by CR. 
Chk has previously discussed tne relative advan \s a result oT 4 Ik S test of mattresses, the rol 
1 
i 


f 





ind disadvantages of hair, kapok, cotton, an lowing characteristics are considered to be desirab 


Not Confidential—Consumers’ Research, Inc, 








4 Consumers’ Research Bulletin June 1936 


for special attention by a person making ; 


1. Covering of good old-fashioned ticking. Will 
" lic 


resist wear, which may be severe due to perio 
4 1 


turning of mattress, far better than the fabric 


usually used—mostly fancy weaves; the fabrics in 
some instances were little better than calico. 


Square sewed edges (finished with narrow 


turned binding strip only). Afford more secure 
protection against vermin than the deep rolled edges 
(sewed 34 inch to 1 inch in from the edge of the 
mattress) in which holes develop with wear around 
the sewing where the heavy thread used in finish- 
h the fabric. 


? 


ing the edge passes throug 
3. Handles firmly secured directly to the outside 

surface of the mattress, affording no opening for 

entrance of vermin into interior of mattress. 


All ratings are cr 36. 


A. Recommended 
The Mayflower Red Cross Mattress (New York Mat- 
tress ©o., Boston) $21. Hair top, felt base and sis il 
fibre. Medium hard. Weight, 69% Ibs. Thickness, 
85¢ in. Good old-fashioned ticking. Indicated « 
bility, good, Produced slight rustling sound. Al- 
though ventilator holes and holes where tufting 
threads passed through cloth would possibly afford 
easy entrance to vermin, we have rated this mattress 
A in view of the fact that in some locations and in 
many households such infestation is a remote prob 
ability; for those to whom this does not apply, a 
B, Intermediate rating would be justified. 2 
Restal Knight (Simon Mattress Mfg. Co., San Fran- 
cisco) $32.50, Fancy linter felt and sisal fibre 
Medium soft. Weight, 64 Ibs. Thickness, 7™% in. 
Indicated durability, good. After test, slight bulge at 
both ends. Small holes in cloth where sewing passed 
through edges and sides would afford possible en- 
trance to vermin. (See note under Mayflower Red 
Cross mattress; as in that case, for some, a B. Inter- 
mediate rating of the mattress would be justified.) 3 
Beautyrest (Simmons Co., 230 Park Ave., New York 
City) $39.50, Cotton linter felt. Hard. Weight, 71™% 
Ibs. Thickness, 6 in. Indicated durability, good. 
\fter test, slight sagging at and near one end 
Beautyrest was formerly listed by CR as A. Recom- 
mended and then changed to B. Jntermediate in the 
September, 1935, Bulletin, Annual Handbook edition, 
because of the poor durability reported by several 
subscribers. On a comparative basis of durability on 
accelerated life test, the present product ( purcl 
in 1935) ranked as one of the best of thirteen mat- 


tresses tested: but on account of its high price will 


1ased 
not be considered a good value for consumers who 
need to economize 3 


B. Intermediate 
Ward's Standard Onality. Cat. No. 166 C 5614 (Inter- 


national Bedding Co.: distrib. Montgomery Ward & 
Co.) $13.75 plus express. Cotton felt and sisal fibre 
Medium soft. Weight, 53 Ibs. Thickness, 676 in. Indi- 
cated durability, fair. Small holes in cloth where 





sewing passed through edges would affor 
entrance to vermin (see note on this point under 
Mayflower Red Cross). 

Blue Ribbon Springtime (Southern Spring Bed Co., 
\tlanta, Ga.) $24.75. Cotton felt. Medium soft 
Weight, 47 tbs (lig 1. Indicated 
durability, fair; poor cloth used on side walls. 
Slightly noisy. No handles to facilitate turning 


~- 


rT ssible 





t). Thickness, 654 ir 


Possible entrance to vermin at edges where sewing 


B. Intermediate (contd.) 





passed through cloth (see note on this point unde 
\ yr 2 oe 2 
Dect bh (S s ( $790.50. Ce 1 linter fel 
and sisal bre Mediut sott. Weigl 60 Ibs. Thick 
ness g | dur ility, \tter est 

' , , 
slig o€ € $s; one tie cord broken. Somewha 
» 
nols é 





( on te i sisal f 

( ed « ] lity I 

ging a d near one 

Handle pulled « er easil some nos 
Possible entrance aff« ed to ve Wn ecige where 
he y thread passed through cloth (see note on 
point under A/ayflower Red Cross). 3 


C. Not Recommended 
Sears, Roebuck & Co., Cat. No. 1 HM 7678. $13.9 


plus express. Cotton felt and sisal fibre. Mediun 








near one end; one button pulled through cloth. Sew 
ing at edges would afford possible entrance to vern 
where heavy thread passed throu *h cloth ] 
Ward's National Ouality, Cat. No. 166 C 5630 (Inter 
national Bedding Co., Baltimore, Md.:; distrib. M 
gomery Ward & Co.) $19.75 plus express. Ce 
felt and sisal fibre. Me Weig 78 ils 
Thickness, 8'4 in. Indicated durability, fair. Afte1 
test, cor siderable Sagging at 1 bul: i ! e 
both ends. Possible entrance affor dl » Vel 





¢ t 
around handles. Cover faded badly. l 
Airlet Border (United States Cabinet Bed Co.. 1 Parl 
Ave., New York City) $27.50. Label not present, b 


filling believed to be cotton felt. Soft. Weight, 58 
Ibs. Thickness, 754 . Indicated durabilit Dp 
After test, bad sagging at d ne: one ¢€ t 





broken springs; all tufting buttons loose. Dirt found 
inside. Small unscreened ventil iting holes would af 





ford probable easy el trance to vern 


La Coquette (Burton-Dixie Corp.. Brooklyn. N. Y 
$21.50 Cottor felt and sisal fibt : \ 


i i i 7 1 ‘ 
Weight, 5634 Ibs, Thickness, 774 in. Indicated 
bility, poor, During test, two springs v rked thei! 
Way through cover sé ng at si les 1] 
m™ ssible € i e » vermil where neavy hre id 
p< SSC - Cc 2? 





( incint led si Weigl 
68'4 Ibs. TI cated durability. poor 
\fter est Ing n le t\\ 
tufting bu ble entr ‘ { ded 
to vermin w as attache 2 
Super Luxw 7669 (Distrib. Sears 
4 , 
Roe A expres ( inte 
fel ete ’ Weig Q4 2 
Tl 1 1 " 9 
kness. & 1 | ted dur 1 1 \fter 
test, considerable s gging in middle: cover ripped 


along one edge. Cover faded. No means for ventila- 


tion of interior of mattress provided (only su 
ng all those tested ). 


Cen e's 





CR Bulletins are not issued during July and 
August. CR’s next Bulletin will be the annual 
cumulative number, scheduled for mailing about 
September 15, 1936. The next non-confidential 
Bulletin (General) will be the October number. 
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Food for the Moths 














HIS IS THE OPEN SEASON for the inse de the consumer's ig ince of co on necessary 
I manutacturers’ attack on the unwary consun articles 

ers pocketbook. The house e will be bombarde: Che claims made by various insect le coneern 
through ever possibli adv using 1 ecliu Lo ike to ‘ ire ire r ce on r « ‘ rive 
her conscious of the tremendous damage that ts tising claims, grossly exaggerated and misleading 
done to her clothes carpets, rugs, di iperies and The sales « ensive S ap lus iter \ 1¢ 0 
furniture upholstery by the moths, and to point lowing excerpt taken fre the lat 1934 
out how Larz Yr, / ul, and a multitude of other [ us Purnisny Nei tk \ lv of well 
products will, they say, save clothes, rugs, uphol packaged moth-ball and bu lakes should be dis 
stery, and moth-susceptible furnishings from de- plave ind while there is quite a turn over in thes 
struction. The annual damage caused by clothes items, the profits \ be larg: f the higher price 
moths is estimated to be $200,000,000 a vear lhe specialties are pushed ake lf vour customer walks 
present tribute that the consumer pays to business out with a package of mothballs at 10 s the fault 
for these various products is estimated to be around ot vour selling behind the counter he arve 
$20,000,000. Of this amount the consumer receives Compan for exa ple, in one of its advertisements 
not more than ten percent in ac tual 1 erchandise the shows Lt pl ture oft a pretty yvoman accol panied by 
balance representing profits, “costs of distribution the blurb, “Il wonder he the big Ma MA ZERS 
advertising, and much very fancy, intricate, and of Wool s manage to protect against Morus 
ccononil illy \ isteful packaging In some mstances The iste und ng secre t} t the text le 1 inmutacturers 
the consuniel receives consider tbl less than ten appat nth have dl vulge 1 for the hbenet ot the iT 
| case with the $1 bottle of a vex Company turns out to be the news that “they go 
ay (a simple water solution) in for mothprooting.” Truly a remarkable disclosure. 
were worth one-twentieth of a And, cursory reading of the advertisement leads 

ta dard Oil's [ ; S price l to the hous ( oO bdelIeVE ! the woolen i 1rac 
sis made of this produc by a turers use Larvcer asa otnproohng age V" n 

| testing laboratory showed that the manner of much skillful advertising, no speci 

g y, 





of the active principle Of pyre- statement to that effect is made. You may take out 


I 1 owers ext icted \ th kerosene m ti pro- wor! howeve 1 it the r len muta 
portions of one gram of pyrethrins to 1,000 cc of turers are far too shrewd and saving in the 
kerosene, with a little perfume, judged to be oil of of looking at the m prooling pre blem to t« 
wintergreen and citronella, thrown in to disguise much o r money on high-priced proprietat 
c < I p odu s | Ss Vi ( reove t] ( 
Phe cost to he . sumer who 1 ch buy 0 L clk cna on ( lo ve § ‘ pre ( 1 te 
thes eredients at their retail prices would be about woolen \ consumer's dependence o1 7 fi 
1] ct Sa Yaiion 10 the kerosemn with Standard tere lb scl Ss lO proles i \ ( coa thoug! 
Oil Company's usual handsome profit included, and the prod used ¢ vy as directed, resulted in 
about 50 cents worth of pyrethru owers, and not the destruction of a good coat. by \ letter to 
ore than 15 cents ( h of yx ume, which 1 kes the cor nv | e col cl ( ul suffered ¢ 
ae ind total ot 70 cents or one rallon ot sub da 1 e] ed 1rey ( ‘ | irve ("4 pany 's 
stance which would clos simulate the highly over sales ce ent design » smooth ove em 
priced / priced at $1 per quart. Thus the con cidet 1 vague genera tions, and with as 
sumer pays $1 for a substance for which a compar- sumed, | 1 " ed, explanations of the o 
ible substitute can be made by the consumer, buying currence. Su cident is all too ty ( nu 
supplies at retail, for 19 cents or approximately one- facturers’ rejections and evasions of consumers 
h of the purchase price of the proprietary art cle omplaints ere 1s some possible reason, however 
Lhese es do not take into consideration the weak, f ’ ufacturer t to push an over 


| it ¢ mi of a quart can ot / and al 


oth bag for 89 cents.) At any rate, it is evident present system, profit is the main and in most cases 
é; 





it the product is higl over-priced, and that the he onl ortant obj e, but ere can be no 
ethicien y business and of the elaborate scien possibl eason ti a il i ers efusal to 
tific research, conducted by such an outstanding ( ictory adjustment in terms of dollars 
concern as ne 1) s subsicd n mad ec ] is business en ( inderstand 
ndertaking des 1 to increase pre ind assure S only means of comp ng for damaged and 
lividends, ne o enrich the common man through misplaced confidence, fostered by misleading adver 
mproving his access to useful goods. Tlundreds of tising « eir products. Manufacturers have the 
similar en ples can be cited, but sufhee it to say most ingenious wavs of avoiding respons tv and 
that from an economic standpoint the consumer evading settlement, such as lengthy, irrelevant (and 
should not. unless his income makes it ¢ ly pos- often scientific-sounding) correspondence dc ed 
ible. buv an article of unknown or undeclared com- to exhaust the consumer's energies and tire him out 
position when products of known composition are with evasions and delay. Some dav CR 1s yng te 
iva lable tor roprietary products or secret con prepare a dig t of the mass of terial in its files 
position exist principally for the collection of large showing how manufacturers make irrational and 
profits by their makers, and as a by-product increase ndefensible claims and then when confronted with 
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the 


CVvVi \ ¢ 
"~~, Jia > te : iii 
There are several species of moths wl h ar ( es ( 
household pests, the two common ones being the 
webbing and case moths. However, as the sam 
treatment applies to all species, 11 will be unneces chest fre 
sary to consider each type separately. SC ( 
Moths have four stages of development, namel do 1 sr 
the egg, the larva o1 worm, the pupa, and the adul 1 the or! | 
oth. Of these forms only the larval stage, when 11 tration to p 
feeds on the various fabrics and furs, 1s destructive Phe se ( 
Phe adult moth so frequently seen flitting about the is not rec 
house cannot feed on these various materials, be ‘ ll some 
cause of the im] erfec thy developed mouth parts, but unecone il to 
is it is the habit of adult female moths to lay eggs, ot 
il 1 be of some value to catch ind des ( 5 \ s 
wherever found in the house. be e ¢ 
Che egys ot the moths are extre el soft and vel li | 
fragile; if they are not hatched within a certain the p 
time the embryo will perish, Phe fragilit ot the Line ar ry Oo! 
eggs plus their sensitivity to heat give two very whereas the t 
good basic lines of attack upon the problem of does not exist in 
protecting clothing and upholstery. naphthalene or p 
Clothing or other furnishings that are likely to be has means 
attacked by moths should be thoroughly brushed, materials | 
eaten, and, if a fur, combed and preterably ex ardous to us 
posed to air and the direct rays of th in befor wired | he ims 
storing To ny |e ny h ot | ( Be sure e cl ny ence ¢ s 
s clean, for the moths set to sho Pp cular ( . ( 
terest in soiled spots. Too much emphasis cannot en ( . 
be placed on this very simple and oby Ss mi vaAY 
control; if it is thoroughly and properly « ed perhaps s 
out, giving particular attention to the pockets Numerous 
sca 5, and any other crevices which 1 ht hat 1 subs ; \ 
the eggs there is very little likel ood of any ap LO j 
preciable number of eggs remaining. Those vhich proof ti 1 
do remain and hatch should be effectually controlled ve tor 1 ’ 
by the following simple procedure, which calls for \g1 ] has « 
no proprietary products, and no tribute to big ad unless 
vertising, On the clothing or furnishings (whicl ( oO ( 
have been thoroughly cleaned as outlined above), struction, thi 
Scalttlel naphthalene flakes or balls motl balls { errs u! 
1e rate of one pound to each six to ten cubic feet som 
if space, placing some among the folds of the ma excerpt is 
terial or garment. (While the best grade of naph { S. Dep 
halene will not leave spots, it may be wise to place Cedar ( sis as 1 
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ir products’ failure to make good on_ thett stances in ordet 
ynises, cheerfully evade the issue and explatn, must be r¢ 
effect, that the consumer was a ninny to believe dichlorobenzen 


advertising or rely upon the guarantee. tig ontainers 











tissue papel between the folds of material and pk 

the naphthalene in and on the paper.) Place them ectors against ¢ 
in mothproof bags, or wrap them in heavy paper the 1 ita cl 
tightly sealed and folded over at the edges, and cons ed 
store them in tight trunks or closets. Paradichloré clothing were as 
benzene is another substance which may be used nned, ar ( 
like naphthalene and in the same quantities It is nap len 
most important that bag, trunk, closet, or chest b \ 
tightly s¢ iled: otherwise the fumes Il be pr ed acy 

to escape as rapidly as formed, and the etfectiveness the | 

will be lost. Any places out of which the fumes men's 1 

can leak may also permit the entrance of moth nd 
The repeated use of the container 0 closet durin Olle que 
time of storage will also permit the escape of the qualified gove 
gases and would lessen the effectiveness ol the esteem \ h 


naj 
use 


Ihthalene or paradichlorobenzene, and require the popular type « 


] ‘ 1] +7 
’ n 


oft a great deal more of either of these sub aoubtledh 0 
Not Confidential—Consumers’ Research, Inc. 
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will undoubtedly prevent many tlooded toilet rooms 
and the ensuing unpleasantness and expense. 

The most commonly sold sanitary napkin ts the 
pad type, consisting of cotton, of a cellulose-crepe- 
paper-like product, or a combination of a fluffy 
cellulose filler covered with a layer of the cellulose 
crepe-paper product. These are the types included 
in the group that CR examined in the recent test. 

There are two other types on the market, one 
which is essentially a rubber cup and another a plug 
of absorbent fiber. Both are so new, however, that 
there is little information available as vet as to their 
freedom from harmful effects. Not all women can 
use the first type; the second, according to an item 
in the Journal of the American Medical Associa- 
tion, is likely to be insanitary and might predispose 
to infection. 

The tests made by CR were designed to permit 
the rating of the relative absorption capacities of, 
and hence, the relative protection afforded by, the 
various brands. The absorption test was designed 
to approximate roughly the con 
Those napkins which are listed as 1. Recommended 
ranked the highest in amount of test liquid absorbed 
before any appeared on the underside of the nap- 
kin. The test revealed the fact that really moisture 
proof backings did not exist, except in one case, 


also the only one 


t 
litions of use. 


namely, |“eldown. This brand is 
which had moistureproof edges, as well as an ef 
fective moistureproof backing. The so-called mots 
tureproof backings of Belfair, Modess, Kes, and 
Gausets were eftective only in that they brought 
about the spread of the test liquid over almost 
the entire napkin before it came through to the 
lower side. The price ratings given were made on 
the basis of the price actually paid by CR for sam 
ples bought for test. Since this type of product, 
however, is frequently used by drug stores as a 
“loss leader,” the price ratings (which apply, of 
course, to the relative prices per single napkin) 


may mean little or nothing in any given locality a 


any given time. For those who have adequate sto 
age space, one of the most satisfactory methods of 
purchasing sanitary napkins is to order a year’s 
supply at one time from a mail-order house such as 
Montgomery Ward or Sears, Roebuck or fro 
local department store, at a sale when one’s favorite 
brand is offered at a special price. 

The following brands are rated on the basis of 
their moisture-retention capacity. [examination was 
also made to determine the lap of the gauze ove 
the filler, since there have been some complaints 
that occasionally the lap is inadequate to retain the 
filler under certain circumstances. All ratings are 
cr 306. 


A. Recommended 
Veldozwn (The Veldown Co., 220 E. 42 St... New York 
City ) Box of 1 doz, 14c. Purchased at a New York 
City drug store. Cellulose crepe layer surrounding 
fluffy filler. Lap of gauze cover, adequate. Effective 
ness of moistureproof backing, excellent. 1 
Vodess “Certain-Safe” (The Modess Corp., 500 Fifth 
\ve., New York City) Box of 1 doz, 12c. Purchased 
at a New York stationer’s. Cellulose crepe layer 
surrounding fluffy filler. Effectiveness of moisture 
proof backing, fair. Lap of gauze cover, fair. 1 


A. Recommended (contd.) 








Frens (Frens Corp., Chambersburg, Pa.) Box ot 1 doz 
l5c. Purchased at a New York City drug store. Flufi 
type cellulose Highest moisture-reten mec 
any napkin tested. Lap of gauze cover, judged 
sufficient 2 

Tris (The Sterilek Co., Inc., First Ave. & 41 S$ 
Brooklyn, N.Y.) Box of dS, 10e¢ Pur *hase at 
Woolworth store. Cellul se crepe | € t | ) I 
gauze cover, hardly sufficient. 2 

Belfair (Seabury & Johnson, 222 Fourt! Ave., Ne 
York City) Box of 1 doz, 13c. Purchased at a Ne 
York ( ity dt 1g store. ( ellulose crepe | e! 

Ing fluffy filler. Effectiveness of moistureproof back- 
ing, tal | ip of g e cove! eq n 2 
B. Intermediate 

Cellu-Ettes Laye es ype, Cat No. 25 K 5466 1) 
Sears, Roebuck & ( ) | | es ( l n ‘ 
Cellulose crepe layers. Lap tf g r € ( 
q lale \oisti ¢ ge ( eid S112 4 C 
than for the fluff type of the same br l 

Cellu-Ettes, FI ype, C No. 25 K 5472 (Dis 
Sears. Roebuck & ( ) XE l € 
56 ( l se crepe | er surre g fille 

e cover, ade ite l 
t ( No. 53 A 4318 (Dis M 
& Co.) | » DoOXes l ( . 
Cel Se ve layers | p ¢ g e < € ¢ 
quate. l 

San-Nap-l (San-Nap-Pak Mfg. ¢ I 1440 
Broadw New York ( OX l 12 
Purchase i Ne York ( oO e. Ce ‘ 
crepe layers. Lap of gauze cove irdly s en l 

K am | } tof { KK tex CL lO N M y \ve 
Chicago) Box 1 doz, 18 P ‘ Né 
York ¢ y stationer s Cellulose crepe | 
reinforced cellulose cente Lap or g e cover, 
lal 3 

Gauzets (1 ed D ig Co 13 Leo ix Bost ) 
B ot l 23 |’ rci s¢ l | cy iF 6 S oy 
s r Cellul e crepe | ers W h CT! N n 
forced back. | eness ¢ ) ¢ b K ov 
oyly fair. Lap of gauze cover, har¢ sufficient 3 

Kez (1. B. Kleine Rubber Co., 485 | \ve., New 
York (¢ stril sears Roe k & ( i wo 
woxes of | € 1 $3 Lel s¢ epe ers el 
close u t e ope r s. tte eness ot 
moisture t cy : il 3 

Lotus (The Ste r ( | YB ( ] Ne, P 
chase i Woolwo store. Cellulose crepe layers 
with ello, ed b KIng N € n 
| wT | us « k ) | t ¢ 
proof | l¢ Ve Ss ( \ 
was 3} 1 ! ture t \s r tact 
this brand Kk rate S ell s sf n r 
same company [see «!. f nded]) which \ 
not claimed » | I S eproofe k. | p of 

gauze cover, adeqi 3 


C. Not Recommended 
Venida-Nap Formfit (The Rieser Co., Inc.. 119 W. 40 


St., New York City) Box of 1 d l4c. Purchased 
ata Liggett’s drug store. Cell tlose crepe layers. Lap 
of fauze cover, hardly inherent Poorest ot the 

in moisture-retaining capacity 1 


Dixie Belle (Acme Cotton Products Co.. Inc.. 2453 Fifth 
\ve., New York City) Box of 6, 10c. Purchased 
a Woolworth store. Cotton enclosed in gauze tube 
open at ends. Though bulky in shape. was next to 
poorest in moisture-retaining capacity. 3 
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@ A Consumer Displays a “Lemon” 





I Bt Begyentn as mee oe oe mass pro- He ran it for about five miles and said it was OK 
Ps here are asional pr ned tags and there was nothing that i would do except 
ma fe wre which are de finite ad lo tit 1 1 ‘ ‘ j 

sal eee a produ: Such f ashe ave ofted paint the hood where the paint was coming off and 
known he trade and ameng « umers as “lemons,” replace one chromium fixture that was getting rusty. 

a term afpplicd not on fo auton les, but ft many (1 always wax my chromiun is well as the finish 

iypes Oj and etech appHance ond ew Of of the car, and never ust cleaner or anv abrasive 

lite large wi fj? j ul nh are ften wuivolived tm such 1 

purchases, consumers are becoming « Gutebalien, anu that would be detrimental to the paint, He would 

cHective im their protests when efforts to obtam a. fair not touch the motor nor would he do anything 
adjustment on a “lemon” from the dealer or manufacturer about other chromium fixtures that had become 
have fail , >: 5 ; rusty. All he would do was paint the hood and put 
In presentu t| following example of a consumer's . ie 
fort fe exper this nnection. CR wishes to on a new trunk hinge. 
clea rstood that this type of treatment by The next Saturday, my father, who is an artist, 
‘ te mufacturers and sales agencies ts no started the job of decorating the Chevrolet. I put 
, ; he tet ‘ 3 Chevt 4 on the lemons and he painted the signs and _ the 
r cr, 7 rat } ( ) Our f ‘ fain ma such . ; a 
ases of ; cr makes of cars and household white elephants. The signs read, “Noisy Motor” on 
ppliances, i for produced because it is an excel- one hood panel, on tl one Sticking Valves,” on 
ut illustration of f protest each door in the | irgest letters poss ble | bought 
1935, t la nsumer purchase 5 a ’ ’ an 4 | 
/ tie , ‘ wer oe ised a Chevrolet and got a Lemon,” on the trunk like 
ace 5 s ( } in Ilashington, D. C.. a ; = . ” or 
Chevrolet Masta » Sodan Since the dew of ite de wise in large letters “SS8O8.00 for a Lemon” (that 
livery, it caused endless trouble and expense. During the is how much it set me back without the insurance 
1S fe TUN fs pure Se, Wu was fur ad prac- and the special he mn on the top ot the back, 
7 } ; i] fj soy ff . ect ; ; ; ; 7 4 . " ; . | ‘ 
7 = : ae yee Cee Only 14 Miles to the Gallon,” on one side “Chro 
s defects, without producing results so far as the om - br : : 

i was } ed, and at his expense and inconvenience mium Rusting,” and on e other side, ‘ ut-ol 

Finally, on February 21, 1936, he wrote to the factory of Round Brake Drums.” In between the lettering and 
Chevrolet Motor Company ia disgust, informing them all over the car in evet ivailable spot were lemons 
+] facts f #i , and asking them to ative tw their ' ' ; ' 

Me ee, ee we & nee that looked as if they were glued on, they were 

} ia attention hy this point on, we permit tits . . 

Chevrolet-trained consumer to speak for himself so realistic, 

¢ [The first day it was on 1 Street Was a nice 
a IGHTEEN DAYS after the letter to the factory, sunny Sunday. The paint is just finished at 
‘, the mechanical representative called me on the noon and was still wet. The first thing I did was 


phone and arranged for me to see him. It so hap- to drive down the Mount Vernon Memorial High 


pened that it was raining hard that day (every way to Alexandria, Va., to return the unfinished 


motorist knows that his car runs at its very peak portion of the enamel to the fell who lent it 
of perfection during a heavy rain) when the man to me. The Lemon was making its maiden trip, and 
took my car out for the test. The rain was making was it a sensation! Everyone was craning his necl 
enough noise to drown out any other noise, to say and passing me on both sides to see all there was 





nothing of noise of the windshield wipers and Next I brought it back to Washington to visit the 
the tires kicking up water. dealer from whom I bought it, | parked it right 
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in front of his showroom and Imi started a 1 to bawl me out; three time luring « 
ot onvers on he threatened to arrest Du he 
The dealer sent one of his salesmen out to tr) finally let me go—if | promised never to bring the 
to talk me into coming in to see him. I argued with lemon into his jurisdiction again, This I did, f¢ 
him a while and finally went in. He promised m the time being, of course. 
in immediate adjustment if | took the Lemon hom« The following Mondav I went to see the Cor 
nd waited until he could get the factory sales rep poration Counsel, and explained everything to | 
resentative to see me. Falling for such a gag, I took and showed him the car. He said tl is not 
Lemon home and drove it to work the next violating anv | nd could go anywhere in town 
morning, I wanted. “« started taking it back to Georgi 
bout ten o’clock the next morning, in walked the town. The Captain failed to live up to his threat 
factory sales representative. He tried to talk me The next Sund I parked it in front of anothet 
into letting them fix the car. We argu d for about dealer’s she oom all dav. When I left it. there 


half an hour and then I took him out to see the were no fl tires. When I returned there were 


Lemon. He took on w on. the ome “ 
Phen he commenced making offers of evervt Ing front left tire went tlat and IT found thre pune 
but a new car or the return of my purchase price. tures in it. One. two, three, right in a rov ' 
lo th S | told h n that he Ss Wasting h S 1T1¢ iS tacl 1 1 ind no er new Ww lor 
well as my own, for the only thing I would accept pick them up accidentally in that shion side by 
vas a new car, o1 the return of \ hat money | | idl sicle 
, 
in this one. This he would not do so t s all The next day the phone rang. Presumabl 
there ) s to that. , } ] ] > tl] nad , , 
Me Tie ad S¢ mw 1 oO T S 4 ( S 

Then | started parking it in front of ever de le r then 5S SOO! is | | uny up sé wone Cis lled ( 
in town. Before I could cover all of the dealers the same reason. This | put up et 
one of the \ ote a letter to the President of the calls cd en I woke up to the Ss ‘ 


United States. In his letter he said t he und a phon . e. Well s t ( r con 
stood that I was shov ny 1 dissat on tha nuously that une, OVE lred es. This 
( rolet by painting lemons all ove id park was serious e boss showed his dislike to it 
ing it in tront of the dealers nd h ] 1 le \ny e |} | ‘ 7D) one cut off i ( ‘ iT 
stood that he, too, s to be \ d by my had the ope or send all the calls u his offies 
ctions 1 that he ran a_ resp le business tha ere me. He answered a few « é nk 
establishment ind did not t ni he too. she dl at ter | nt 1 en or so o he ou vl 1\ 
made a victim. Since T was one of President Roos« ng the ope or orders to stop them, the call 
velt’s government empl ees, he tho en } here ceased | n *] hev called n } until 
ought to be something that the President could do u lve o'clock and the landlady | to have 
to prevent my parking in front of his plac t st ct liscontinued for the nigl [ lates 
Imagine invone thinking tl he President tra] salesman of one of the dealers into | 
would even see such thing much les , n ng that it is they who had started the phon 
ition on it. Well, the letter to the President was nuisance, 
handled in a routine manner, sent by one of the One day in front of another Chevy dealer in 
President’s secretaries to the Chief Clerk of the town, | vas told by the sales 1 inager, “Was | 
Department where I work. The CC called me to gaing to move on or did IT want to get hurt?” My 
his office, offered me the lettet ind ‘ Neat on nsw s] ited te vy hurt. ‘| i s anothe 
s in order, After making it cl ( e CC jus oO ( : ot air threats that | 1 received 
what it was all about, he told m« | ‘ hen the ’ m car to jam up against n 
orking hours is my own business, as long as 1 n the back and one in the I nd told mx 
was of a reputable nature, and ould answe that long as I persisted in ec y ) SEK 
the letter to that effect. Feeling that mavbe I[ 1 | thi he ( LOmns » see that I s I 
neglected this cd iler, | proceedk 1 to his place ot Thev had me s ndwiched so [| could not move 
business to park in front of his showroom that eve- and it so happened that I was in a one-h« art 
ning. His salesmen just paced up and down the ing zone and my hour was up. I gave them a chanet 
Hoor like a bunch of caged tigers to move but they wouldn't, so I called on the police 
Then the salesmen began a campaign of telling who promptly sent a scout « 
me how much I was helping their business. They both cars ide one of them move lhe y 
did not sav anvthing about the prices thev were lation in the District of Columbia is 3 feet in front 
viving for used cars in order to sell those Chevro- and in back of a parked vehicle.) Then the fu 
lols. began 
One Saturday IT started over to the dealer from When the police drove up, the crowd started 
whom | purchased the Lemon. When I entered the eathering. Traffic was he ld up. Peopk just swarmed 
District over which No. 7 Police Station has con all over the street inl pearvinnic up te the emon 
trol. I was stopped by an officer and informed that to see what oing on. IT think tl particular 
the Captain had seen the Corporation Counsel and dealer tater learned that this ded Ma ae a 
that | was violating section 18 which reads, “No had left me alone in ace. \ rier ¢ é 
one shall park or drive on a street for the sole tlong that time and ran an article in the evening 
purpose of displaving advertising.” | to go and paper about it. 
see the Captain of the l’recinet. This I did and he My next Sunday parkin devoted to this 


Not Confidential—Consumers’ Research, Inc 











June 1936 Consumers’ Research Bulletin ll 





, = , ore 
er. I locked my car up in front of his plac a e street. Then T ca ed up 
out / ock in nt on | ‘ vould return S ere S ' | : s 2 -3& e 4 
‘ +1 ] _ ‘ ; 
iT | ey 1 oO See ¢ aeveiopmel s \ ‘ 1 ‘ lc ‘ “ 
, ' , , , 
twelve 1 n | returned to find no Le n. I as { ‘ S Ar ( | . Ove ‘ 
n endas to nenshy Gilles etatinn 4 lll , ; 
ol ] ] l been te ed in by ‘ 1 ‘ ‘ ] ‘ a \s 
n tow1 , eht ( | to e | e S Ol ‘ A < te et ¢ : 
nd eporte | it stolet e Desk S« qv y he \ let « 1 1 « | Ss 
i! | le tu he ( ( oO ( out the ‘ kn | I l ( 
harge. This he did, Some trick! Anyhow I wi the str He cam aot coat tet 
~ Pa l Mire | iro 0 he cit ( s pl ( Stre ~ ] ‘ ( ] ( 
; ‘ ‘ < r | OO to on ( ¢ ] I iN ] 
x | e i Irists ‘ ld | ive i cl O sid ( | | ‘ \ _ I | ent 
SUC ( of art | S license plates ro most our \ 9 C. — ne ottes 
eve state in the Union, so this st should be side « s 1 ome 
} , ] ' y ] } , 
‘ > ‘ . ‘ ’ ‘ ‘ . | e ne | d | ot y 7 er ews ‘ court 
at ae ae ve — 
I ie first ne¢ ( ( ve, a , 2 om 
‘ ° 4 ’ — 
Phe next olf ‘ e \ S en 1 Chik { 1e1 case es . o the cl in 
told rie 1 { ongressm } L ov 1 ( cl | ot hy unhalding Fang 
] } ; , oT - 1 
S L im gt Ye me on C Stres ( causing ( eve tes : ‘ ihe Corp on 
9 ston parl w in front of 1 1, » Te thin yy ‘ é 
he Congressman was told that what I did ; heaeaeeiie 
leit , wT nil 1) 
( ng ( Ss Ss Vv « } < ess I S ¢ o As — “— = 1] : . , th, 
concern to the Bureau, as long as it had no effec : ; 
. . . ( ( ! ( ‘ or 
on O oOo! orads to t t eect ; ' } ' 
| er Ss | ‘ ‘ r yi ‘ ‘ 
} 
One might a sales n f i small town dealer salina , . . 
on the outs! of Wasl ngton, \ hose jurisdiction phon ' ] ‘ ‘ 
mv Lemon tour did not take in. appealed to me 1] ] ] badd ] 
Ol 1 i 1 LK In, appeal ! , vanted me to mee , on 
, , 
to trade it in o1 "ie ( lle oftered e some Wel dealer's pl] » parl 
] 1:7 “> +1 ‘ sa] hes st1cf ’ 
ng e S200) more min i . Wd b ng just to ar | , ic Te pee 
eet it off the street \ll the whilk e were arguing, lke this but tlhln’t « nee 1 nlance \| 
] , ] } , ] On 9 ] c. ‘ 
i Ss 1 ou > nye l is Ni t | S cight he ( e@ up the stree ( 
. , , ' 1 
cine l the ft ks and tactics emploved bv the deal ‘ oom . : 
' 1 
ers mm Own ¢ 1 eet me oft e street na , 
( me ' 
‘ vas 9 so ll deal f f the Dist t ot Co P ‘ 
we ‘ ( sales esen ‘ rT 
, ‘ , , 1 
hac, Parsee ld we e 3 - ffecting ot} a . . a 
isiness and who wanted to take the whole thine a ; . 

. , S | ( ~ S ‘ resen 
ipon | e] to ¢ LA on ott he s ‘ S ; on ' seoxht ¢ ‘ 
Chet t was the d if s turn tror whe | | | 1 f ] latel mnie ’ 

+] , all_d S r] , - 
ou e cat ( sc ¢ ii-< PEaL pea Ls ; : . 
ng. | got up about six in the morning nd en en } se] ] I s , elias 
] 7) : ; * | ] ‘ 1 
( er f ‘ 1 ] p ked ont 1 ont o Ss sno e von ¢ ‘ 9 } C 
' , ‘ ‘ . 
roo I lo ead it up tight nd went hom ne ( s | p e et aw vet 
' 7 
who we s in the s station ght next doo old ne \ 1 1 . e s ie d n to 
me +1 hy h } hy d ; ‘ of t ttc wach hye ‘ busine . \ . 3 aaa 
ais pol , en nd the ( tain <« the Pre ’ ‘ te TP It ore onal rebuild , , ae ‘ ; ’ 
1 , 1 
] ] ned stay « ot his distr lo« ng vou 1 ‘ ! ‘ demonstrator 
t it. Th ere assembled for the purpose of { semttl i¢ te Cate r, tr Sarenaien 
1] . 
they thoug hev mig get v with putting a ifter all ] | been thre ] the st f 
ticket on it for violation of section 18 agan ind no esx ‘ | ] en em out 
1: ’ ‘ { 
a police ol er ticketed me to that effect ( ol Ss ( ( { ) tion ot 
- , , 13 , 
The Captain, no dou hought he would ‘ lemons | craz\ Then 7 ] him that 
company for the night so he stationed the offic , \ get 2 off the street he could b 
ss the street to nab me no doubt. as s 1! ~ y ng 1 1 mh hat ] d p n it 
1 | , 1 er 
Set root ns ke ort my\ Le | | officer s ‘ 0 ‘ ( io S piic \\ ; ; e ove 
waiting at 3 in the iments sand s stil] , vou oO} 6, what’s.to prevent vou fre 
4 a 7 ] ] , ‘ ‘ 
tN*oU at nig t when | \¢ t « to ve m\ Len I } s Or | Ss ( n not te e the 
‘ ] ] ‘ 
Having been tipped off about this in advance, I was nee i ( Well, we 


T sot collate il. nd not 1 my lawver nd was t] i | nted ] until they de ded 
ll set to be locked up Bu | S going to tt to U . | ‘ not vu So they | 
eep out of la I | ch | . | id \ brothe UV we seeing I nd lke l « 
drive me over to the car and let me out ab Ni gs began to look brighter. But what I 
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can’t understand is, why they are taking so long to 
get such damaging evidence of their product off 
the streets. | guess they are just trying to “wait 
me out.” They're the doctor, It’s their baby, 
“Lemon” rather. I intend keep it on the street 
until it falls apart, but maybe that is why they are 
waiting. Possibly I am giving the thing credit for 
holding together longer than it will and they know 
just how long that it will and are waiting daily to 


see it fall apart. I always though they were build- 
ing them to last for one year at ga ; 
That Saturday, my aah who has a 1935 


Ford V-8, towed me all over town. We made an 
arrow out of yellow crepe paper on the sides of the 
Ford about 8 inches wide from the front of the 
car to the back, pointing to my Chevy which the 
Ford was towing. After taking it downtown in the 
most congested business districts, we visited every 

hevrolet dealer in town, It certainly created some 
excitement. People would just swarm out in the 
street to see it. You just can’t imagine the looks 
on the faces of the different dealers when they Saw 
this Ford towing this Chevrolet. Imagine a Ford 
\V-8 towing its greatest competitor, especially one 


~ 


painted up as this one was, 
The other night a fellow came to see me and said 
that he had bought a Chevy trom another agency. 


He said that he hi 2. to spend $125 on it as soon as 
the 90-day warranty was up and that he had strung 
lemons all over it fae weary signs in all the win- 
dows. While parking in front of his dealer's he sat id 
they painted his whole car with rubber cement. He 
even said that they ey a policeman follow him 
to try and catch him doing something wrong, so 
that they might get something on him. He said 
he drove it three weeks and it would not run any 
longer so, rather than spend any more money on it, 
he traded it in on a larger car. 

There is little danger of my doing that for I 
irplane engines for about two 





worked assembling 
vears and know a little something about motors. 
I have worked on automobiles most all my life. If 
my car stops, or anything goes radically wrong with 
it, | will even put a new engine in it, but I 
will keep it on the streets to let the general public 
have an opportunity to face the facts, the true facts 
about Chevrolet, betore they buy a car. If someone 
had told me, I would have been grateful, and I am 
sure that anyone I can steer straight as to the true 
facts about a Chevy will be equally as grateful. 

I hope that you readers will take this—an 
unsolicited statement from an ordinary working 
government clerk, who was misled by misrepre- 
sentation of a product, through statements of 
salesmen, such as 22 miles to the gallon. Well, 
never has given me over 14, and that was on the 
road, I usually get 55 miles out of 5 gallons of any 
kind of gas in the city. The salesmen would rather 
give you the impression that it will do 22 miles to 
the gallon, It helps to sell more cars to tell people 
they are getting something that they will not—just 
about anything till they get your money, and after 
that there is little any of them will do for you. It’s 
vour money that they want when they start to sell 
and don’t forget it. 


\ ERNON & 


you a car, 
HAYNES 
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Corrections to 
CR Bulletin, January 1936 


Page 5, Ways and Means of Getting Fresh 
Coffee: Thomson and Taylor, Chicago, advise us 
that they are not in a position to supply green 
coffee at retail to individual consumers as was an 
nounced. Mr. H. Heroy, 123 Front St., New York 


‘ity, is suggested instead, 


Page 18, Beware of Endowment Insurance: Mr. 
Weiss believes that his last paragraph should have 
been clarified by calling attention to the fact that, 
“while no new policy or conversion of an old policy 
is possible tor that unfortunate holder of an en 
dowment policy [who had become uninsurable on 
account of impaired health], there is one thing he 
can, and should, do to better his position if he has 
owned his endowment policy long enough. Sut 
ficient has been paid on a twenty-year endowment 
in five years to entitle the holder thereof to ex 
tended term insurance for the remainder of the 
twenty year period without further payment, and, 
correspondingly, for either longer or shorter term 
endowment policies. Consequently, the holder ot 
an endowment policy whose health is impaired 
should, as soon as his premium payments have 
aggregated enough to entit tle him to extended term 
insurance up to the maturity of the endowment, 
cease paying premiums and invest that amount of 
money annually in some form of savings or invest 
ments. His endowment policy will then supply him 
insurance for the remainder of the endowment 
term, and future premium money can be invested 
This will give his estate 
naturity of 


in some form of savings. 
additional money if he dies before the 
the endowment, and give the money to him if he 
lives to the end of the endowment period. At that 
time he will also receive back so much of the aggre 
gate premiums which he paid for his endowment 
policy as was not required to purchase extended 
term insurance at the time he ceased paying pre 
miums.” 


CR Bulletin, April 1936 


Page 10, ff—Osteopathy: The founder of Osteop- 
athy is incorrectly referred to as Sill. There wi as 
not the least intention, as some have suggested, 
making a pun on his proper name, Andrew Still, 


Page 13, first col., first complete paragraph: 
Osteopaths do not have a representative on th 
state board of medical examiners in New York. 
Phrase within parenthesis, 6th line of paragraph, 
should read “fourteen, excluding New York.” 

Page 24, Signs and Portents—end of first coll.: 


Reference should have been to Off the Editor's 
Chest, of CR’s February, 1936, Bulletin. 





Suggestion to Subscribers: Please make nota- 
tion of the various items next to the statements 
they are intended to modify or correct, in the 


pre yper i tlletin. 
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CUMULATIVE INDEX 


General Bulletin, Volume V: October, 1935, 
to June, 1936, Inclusive 


This index is for the issues of October, 1935, Vol. V, No. 1; January, 1936, Vol. V, No. 2; April, 


1936, Vol. V, No. 3; and June, 1936, Vol. V, No. 4. 


Single issues are 25 cents each. Sub- 


scription is $1. The cumulative index for all Bulletins in volume II (new series, combined service) 
will be issued in September, 1936. 


Consumers’ Research, Inc. 


Washington, New Jersey 








Month Page 
Advertising 
Seeme GE ccccccccceschevescacees Jan., 24 
influence of, on newspaper editorial policy 
Oct., 5 
wets Gb Ghiccccecccceccoccs Jan., 24 
Air conditioning, Pullman car........ Apr., 14 
DAE occcdccccccovceccosctsscccoed Oct., 11 
Automobiles, attempting to buy on specifica- 
GO cccccccccccccccesoeccesescoess Jan., 23 
Automobile, “Lemon,” consumer display of 
June, 9 


Bakers protest sale of home-baked goods 
Apr., 24 

Bathing suits, men's and women’s...June, 19 

Beans, canned baked, processing of..Jan.. 24 


“Better Light—Better Sight” campaign 
Jan., 9 
Biographies, encyclopedia of ......... Oct., 16 
Books, various reference ..........++. Oct., 16 
Canned goods, grading of............ June, 24 
Clothing, children’s ..........0+se0000. Oct., 8 
Coats, women’s winter woolen......... Oct., 3 
Cocoa, sources of lead in...........+-. Jan., 8 
Coffee, ways and means of getting fresh 
Jan., 3 
Consumers’ Counsel, AAA...........+. Oct., 6 
Consumers’ Division, NRA .........- Jan., 18 
Consumers get a new “protector”....Jan., 13 
Consumers in action..........+ss+e0+: Oct., 6 
Consumers’ Research 
financial statement of............. Apr., 15 
propaganda against ................ June, 2 
proposed mass attack on........... Jan., 24 
publications, proprietary medicine manufac- 
turers’ reaction to.............++ Jan., 24 
Consumers, who are?..............05. Jan., 2 
Controlling public opinion............. Oct., 5 





Month Page 
Cooperative Distributors ............ Jan., 19 
Dresses, women’s wash.............. June, 21 
Drug stores, a tactic of.............. Jan., 24 
Bastar Ge GyGbeic'n ccd coccdecccedsciced Jan., 8 
Eggs, standards for, needed.......... Apr., 23 
Encyclopedias and reference books....Oct., 16 
Financial statement of CR........... Apr., 15 
Food 
canned, grading of...........s+«++ June, 24 
sources of metallic contamination of.Jan., 8; 
Apr., 24 
Food and Drug Administration 
appropriation cut .......sseeeess Apr., 16 
manufacturers’ attitude toward control of 
Apr., 24 
GopGetinw® Geeks. oc<cccccvsccecoooscec Apr., 5 
Gasoline, report on summer.......... June, 15 
Good Housekeeping magazine........ Apr., 24 
Hats, panama, special offer of....... Apr., 16 
Heating pad, consumer wins court decision on 
Oct., 10 
History, encyclopedias of............. Oct., 17 
Insurance 
Consultant OM ......- 6. sceeeccecnes Jan., 18 
SED cdeccccccckdbctccdicce Jan., 16 
Lamps, gasoline and kerosene........ Apr., 19 
Lawyer, advice from &............+. Apr., 23 
Legal documents, precautions in signing 
Apr., 23 
Light, amount required for reading...Jan., 9 
DD: scnedaahngbhecnnnncseene ened June, 3 
DE MD. ccscasnedenteneuecetecened Oct., 6 
SO eres Apr., 9 
Milk, drug store tactics in serving...Jan., 24 
BE GRMBTEE ccoceseoccccccscccccesse June, & 
i CEE” 5 ccccenggsnnenss sane June, 7 
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Month Page 
New Deal 

Consumers’ Counsel and meat strike. .Oct., 6 
consumers get a new “protector”...Jan., 13 
consumers misled by............... Apr., 24 
Newspapers, influence of advertising on edi- 
CONES DOD Cha cccnccscesvosesases Oct., 6 
Olives, deceptive packaging of....... Jan., 12 
REE acosneenssedeononaeeseeces Apr., 9 
Packaging, deceptive ...........ss++. Jan., 12 
DUE, BR cccccccconcccosceeccees Apr., 16 
Patent medicine industry falls back on “‘sci- 
D? ” cndse coctvbccvoweciacsstéceees Oct., 7 
Pharmacist, qualifications of a....... June, 24 

Prices, misinformation concerning rises in 
Apr., 24 
Radio sets, offered by Cooperative Distributors 


Jan., 19-22 
ROMER, GS ccocccccecccvcccccccoces June, 13 
Refrigerators, mechanical ........... June, 22 
Roller skates, test of. .......seeesseees Apr., 8 
Specification purchasing 
attempted by consumer ............ Jan., 23 
GROVER, GOD cc covccccccsccccccccesccs June, 13 
Strike at CR, later developments in. .Oct., 18 
Sun tan lotions.......ccesescsseccees June, 17 
Thermometers, clinical .............. Jan., 15 
Se GD Bick cect dcccovtdos Apr., 3 
Trousers, men's summer............. June, 18 
THROM SDSS cccccececccccccccs Oct., 18 
Underwear, children’s ................ Oct., 8 
Will, advice on drawing a............ Oct., 14 
Women's wash dresses............... June, 21 
Wool fabrics, adulteration of......... Apr., 17 
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N ORDER to make room in our limited storage space for the growing number of CR’s books, we 
need to reduce our stock of previously issued bulletins. 


We are, therefore, offering any four 


General Bulletins issued prior to October, 1935, for 50 cents, which represents a reduction of 50% from 
the regular price. These bulletins are not confidential and may be purchased by libraries, schools, and 
those who do not subscribe to the combined service. 


Please enclose remittance with orders. 


General Bulletins 


Misrepresentations of Vapex 
Advertising, Large Price Mark-up of Proprietary Drugs, 
How to Choose a Drug Store by Robert P. Fischelis, Elec- 
tric Food Mixers, Sales Techniques, What Advertising 
Works At and How, Newspapers and Magazines are 
Under Pressure to Avoid News and Editorial Comment 
Unfavorable to Manufacturers. 16 pp. 20c 


May, 1932, Vol. 1, No. 2. More Soap Analyses, Ethics of 
Advertising Agencies, Department of Agriculture Serves 
Big Business in Corn Sugar Ruling, Gasoline and Lubricat- 
ing Oils. 8 pp. 20c 


Sept., 1932, Vol. 1, No. 3. Electric Current for Household 
Use, Using CR Material in College and High School 
Classes, Sad but Dependable News for the Bald, Report 
on Ordinary Bar oy! Soap, Buying Marked-down 
Radio Sets, Why Do We Burn So Much Gasoline, Report 
on Electrolux Vacuum Cleaners. 16 pp. 20c 


Oct., 1932, Vol. 2, No. 1. Correspondence Schools, Gruen 
Watches, Dangers from Lead and Arsenic, Analyses of 
Astringent Lotions, Report on Canned Sardines, Silk 
Weighting, More about Public Utilities. 20 pp. 25c 


Jan., 1933, Vol. 2, No. 2. Fake Plating and Cementing 
9 What Home Economists Work At, A Form 
of vernment in Business, Liquid Antiseptics—Zonite 
and Clorox; How Not to Buy. 20 pp. 25c 


April, 1933, Vol. 2, No. 3. How to Make Good Coffee, 
Razor Blade Tests, The United States vs. 3 Cases of 
Canned Salmon, Electric Rate Reduction in Williamstown 
(Mass.), Electric Clocks, DeWans Hair Remover Neither 
Safe Nor Permanent. 16 pp. 25¢ 


july, 1933, Vol. 2, No. 4. Pebeco’s “Costly Ingredient,” 
ousehold Ammonia, Vacuum Bottles, Ford’s Automobile 
Radio Set, Food and Drug Administration Discovers the 
Consumer, The Department Store—Part I. 16 pp. 25c 


Oct., 1933, Vol. 3, No. 1. The Department Store—Part II, 
Notes on NIRA—for Consumers, Watch-Cleaning Racket, 
Household Lubricating Oils, More on Correspondence 
Schools. 24 pp. 25c 


Sept., 1931, Vol. 1, No. 1. 


Jan., 1934, Vol. 3, No. 2. Needed: A Department of the 
Consumer, A Report on Juice Extractors, Do Your Own 
Testing of Canned Goods, Electric Razors and Common 
Sense, Buying and Restoration of Old Furiture. 

24 pp. 25c 


April, 1934, Vol. 3, No. 3. How Consumers Can Organize, 
Shall We Buy a Used Car, Colored Pencils and Colored 
Pencil Refills, Banking “Cost Analysis,” How to Buy Fish 
and Poultry, Typewriter Ribbons. 24 pp. 25c 


July, 1934, Vol. 3, No. 4. Consumers and the Consumers’ 
Advisory Board, What Brand of Prosperity Ahead, Small 
Electrical Cooking Appliances, The High Cost of Adver- 
tising, The Expert in Health Education. 24 pp. 25c 


Oct., 1934, Vol. 4, No. 1. No “New Deal” on Food, Drugs, 
and Cosmetics, Rubber Hot Water Bottles, Are You Get- 
ting Good Milk, Bankers’ Code and Service Charges on 
Checking Accounts, Ferrocyanide in Wine and Grape 
Juice. 20 pp. 25 


Jan., 1935, Vol. 4, No. 2. Have You Dentifrice Delusions, 
Flavor of Foods Can Be Judged by Anyone, What Goes 
Into Pork Sausage Besides Pork, Food Mixers, Winter 
Lubricating Oils Tested, Sanitary Napkins, Time and 
News-Week Can't Afford to Print CR’S Advertising. 

24 pp. 25c 


April, 1935, Vol. 4, No. 3. Ripe, Gassed, or Dyed Oranges, 
Antiseptics, Recent Hearings on the Copeland Bill, Hold 
Your Man with Hand Lotions—analyses of eight well- 
known brands, Mechanical Refrigerators—some are pretty 
good, Shopping for a Funeral, Does the Administration 
Believe in Democracy? 24 pp. 25c 


June, 1935, Vol. 4, No. 4. Needed: Standardized Sizes 
for Cotton Wash Dresses, Coconut Oil Soap—a skin irri- 
tant, CR’s New Plant, Tests of Lawn Mowers, Mantel 
Clocks, Life Ends at 11:45—Pitkin to the Rescue of Ad- 
vertising, A Test of Inner Tubes, A Report on Non-leaded 
Gasolines for 1935, Buying an Automobile by Specifica- 
tion, American City Has Ordinance to Poison Inhabitants, 
Business Men Buy on Standards, Why Not a — pong 
4 pp. 
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EAT, DRINK, AND BE WARY! 


By F. J. SCHLINK 


@ Do you know what you can safely order in restaurants? . ..... . . (See Page 300) 


@ Why peroxide in your bread? (See Page 164) 


@ Is the “famous scientist” telling you what is best for you—or for his employer? (See Page 39) 


J Has the ham you eat had its syringe injection of antiseptic? . . . . . .. (See Page 45) 
@ When is a “ripe” orange really ripe? (See Page 131) 
@ Are you a mash vat? (See Page 93) 
q@ Has your canned salmon been “reconditioned” from a spoiled shipment? . . . (See Page 43) 
@ Do you eat much “renovated butter”? . . . . . . .... . . « « (See Page 155) 
@ How much extra water is there in your bread and cake? . . . . . . . . (See Page 157) 
@ Would you like to know a diet useful in the prevention of colds? . . . . . (See Page 309) 
DID YOU KNOW THAT: 
@ To save your teeth you should watch your food—not your toothpaste? . . . (See Page 69) 
q Milk is not good for many and may be very bad for you? . . . ..... (See Page 91) 
@ Your cat knows more about food than youdo? ........4.2.. (See Page 44) 


WOULD YOU LIKE TO KNOW HOW TO: 
@ Choose your meat (see page 299); your fish (291); your eggs (296); your poultry (295)? 


The answers to all these questions and to hundreds of others, together with innumerable specific 
instructions as to how to save your health and your money, will be found in Eat, Drink, and Be 


eocccececcrereccwce soccsscccccccesscccesccceqecccsccceeccccescccoccccoses: sesecsceses 





CONVENIENT ORDER BLANK 


ConsuMERS ReEsEarcH, INC. 

WasuincrTon, N. J. 

Gentlemen : 

Enclosed please find $1.00 in check or money order for which send me, fully prepaid, one copy of 
the special CR edition of Eat, Drink, and Be Wary. I am a subscriber to Consumers’ Research. 
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Guinea Pigs 
No More, 


By J. B. Matthews 


HIS BOOK is the consumer’s manifesto. It be- 

gins by summarizing the manifold frauds prac- 
ticed upon consumers as revealed in Partners in 
Plunder and other CR books. It then sets forth a 
rational and well-integrated statement of the politi- 
cal and economic changes needed to raise the living 
standards of 120,000,000 consumers. 

The “guinea-pig” days of the American consumer 
are rapidly approaching their end. Consumers are 
becoming painfully aware of how their pockets 
have been picked and their health endangered. 
Guinea Pigs No More presents a tabulation of 75 
typical gyps current in present-day business prac- 
tices. It also goes further and presents a positive 
program of action by which these abuses can be 
eliminated. 

Mr. Matthews offers an American method for 
dealing with problems of social change. He cuts 
loose from classical theories of revolution and 
demonstrates the theoretical basis for a powerful 
movement of the American consumer in defense 
of his own rights and well-being. 


CONTENTS 


I. A Consumers’ Society—As an Alternative to 
the Regency of Business 


II. A Consumers’ Society—As an Alternative to 
a Workers’ State 
III. The Consumers’ Case Against Business 
IV. Who Are Consumers? 
V. Consumers Can Win 
VI. The “New Deal” versus Consumers 
VII. A Federal Department of the Consumer te 


Appendix: An Enabling Act for a Depart- 
ment of the Consumer 


Special CR Edition—$1 





Partners 


- 
in Plunder 
By J. B. Matthews and R. E. Shallcross 


OVERNMENT more than ever is sensitive and re- 
(; sponsive to the wishes of big business. In that 
direction lies the seed of dangerous reaction here, 
and it is to the interest of all who are really con- 
sumers to know about this danger in order that they 
may be able to combat it. Partners in Plunder cites 
from CR’s extensive files numerous examples of 
this tie between business and the business-state. It 
also sets forth many instances of the practices 
which work to the disadvantage of consumers such 
as fraudulent advertising, the misbranding of goods, 
fruits and vegetables covered with poisonous sprays, 
worthless gadgets, high-pressure sales tactics, the 
sabotage of inventions, cheapening of products, and 
the acceleration of obsolescence in order to increase 
sales. Students of our business system will find this 
book a veritable mine of source material. 


The table of contents in part includes: 
I. Profit Is Pirate King (profit and racketeer- 


ing) 
Il. The i Front of Business (advertis- 
ing 
III. High Pressure—Low Resistance 
IV. Gadgetry: A Century of Mechanical 
Comedy 
V. Confederates of Screen, Stadium, and Salon 
(testimonials) 
VI. Science Lends a Hand (pseudo science in 
salesmanship) 
VII. Counterfeiters of What Our Money Buys 
(adulteration, etc.) 
VIII. AAA-1 Extra Fancy (misbranded goods or 
; confusing grades and qualities) 
IX. What’s in a Name? (making the consumer 


brand-conscious ) 


Special CR Edition—$1.15 





CONVENIENT ORDER BLANK 


Consumers’ Research, Inc. 
Washington, N. J. 


Gentlemen: 


$1.00 
$1.15 


[] Guinea Pigs No More - 
[] Partners in Plunder - - 


Enclosed please find $..W.. in check or money order for which send me, fully prepaid, one copy 


each of the special CR edition of the books checked. 


Name 


Street 


I am a subscriber to Consumers’ Research. 








State 





City 
6.49 
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Gas Ranges 


N A TEST of six new flat-top style gas ranges, CR 
I found one range which showed some evidence 
of painstaking design to the degree which the pro- 
spective buyer has a right to expect from manu- 
facturers who have been far from reluctant in 
claiming all manner of superiority for their prod- 
ucts. One range of the six tested was found to pos- 
sess quality and convenience characteristics to a 
sufficient extent to merit an “. Recommended rat- 
ing, while the others in one way or another, mostly 
in obvious and important respects, failed to mea- 
sure up to the standards which a well-designed 
range should meet in this age when manufactur- 
ers talk of science and claim to utilize every ad- 
vance of progressive engineering knowledge and 
skill. 

The buyer of a gas range, or for that matter any 
gas appliance, should first of all make certain that 
it carries the official insignia of the American Gas 
Association Testing Laboratory. This insignia gives 
some assurance of compliance with very impor- 
tant basic requirements of safe design; it does not, 
unfortunately, guarantee that every sample shall 
be free from defects of manufacture and _ there- 
fore safe to use, since usually only one appliance 
of a given model (submitted by the manufacturer ) 
is tested, and much depends upon the way in which 
the individual stove is installed and adjusted. Nor 
does the AGA approval assure high efficiency or 
economy in use for the stove, since the Association 
has adopted low standards in this respect, one rea- 
son being a desire to have as many manufacturers 
eligible and able to obtain the AGA approval as 
possible. An example of these low standards is 
found in the AGA requirement for the thermal effi- 

The value of 30 percent 
(measured from a hot start, i.e., burner operating 
for 30 min before test) ethciency set by the AGA 


ciency of a top burner. 


is far below that proper for a well-designed burner. 
Only the most inefficient range burner tested was 
found in this series of tests to have an efficiency 
below 40 percent. This has a very important bear- 
ing upon the standards of other institutes and ap- 
proval agencies, since unquestionably the AGA’s 
approval laboratory has, compared to other agencies 
of commercial approval in this country, very high 
if not. indeed, the highest standards of engineer- 
ing and scientific work that are extant. 

other sources of 


Gas, in common with many 
or accident, prove 





energy, may in case of mistak 
extremely dangerous. In order to be able to recog- 
nize proper installation of appliances and to avoid 
certain common defects and dangers which may 
develop, everyone who uses gas fuel should read 
the chapter on the hazards of this fuel in Bureau 
of Standards Circular No. 397 entitled Safety for 
the Household (for sale by Supt. of Docs., Wash- 
ington, D.C., 15c). While only the expert who is 
familiar with local conditions of the gas supply 
should attempt to make adjustments of a gas 
burner, the housekeeper, herself, should be aware of 
the general characteristics of a properly function- 
ing flame. Such a flame is easily distinguished, and 


when, through accident or other conditions likely 
to occur in the kitchen, a different type of flame 
occurs, the danger of exposing people to the very 
serious danger of carbon monoxide poisoning both 
in the kitchen and in other parts of the house, is a 
very real one. A correct flame for most appliances 
has a sharply defined inner, greenish, conical cone, 
and a clear, even, steady, outer blue border. A good 
hard”; a sott or wavering, 


eas 


gas flame is said to be 
floating or wandering flame is likely 


to be a danget 
ous one that gives off carbon monoxide. A flame 
which is yellow needs air intake through the shut 
ter increased, while one which tlashes back, i.e., burns 
inside the burner, or which is noisy, requires that 
the amount of air admitted through the shutter be 
diminished, Blowing or “lifting” of the flame away 
from the ports or holes through which the gas 
issues may be due to too much air or to too much 
gas. A slightly irritating odor, such as that produced 
by a plumber’s gasoline torch, is a danger signal 


s.« 


sometimes given by a gas flame which is not burn 
ing properly. According to the Bureau of Stand 
ards Circular No, 394 entitled Design of Gas Burn 
ers for Domestic Use (for sale by Supt. of Does., 
Washington, D.C., 10c), no more air should be ad 
mitted through the air shutter than necessary for 
complete combustion (i.e., there should be no yel 
low in the tlame). 

The housewife should not, as she 
does, permit the flame to lick up around the cook- 
ing utensil, because there \\ ill probably be increased 
production of carbon monoxide, particularly if the 


frequently 


contents of the vessel are cold. When boil ng be 
gins, the flame should be lowered to save gas, for 
the temperature, which chiefly determines the rate 
of most cooking operations, is no higher when the 
water boils violently. A surprising amount of gas 
or other fuel can be saved if, after boiling Starts, 
the flame is lowered to that height which will just 
keep boiling active. Except for certain uses, as, for 
example, boiling down jelly, there is no advantage 
in boiling at any higher than the minimum notice 
able rate. For igniting burners not served by a 
pilot light, use matches or the type of friction gas 
lighter in which a wheel, rotated by a spring, di 
rects an intense shower of sparks forward in a 
narrow stream, Other types of lighters, such as 
those which become red hot when held in the gas 
are too slow to be safe. Take care that each port ol 
the burner is lit—a caution especially important 
with oven burners where a prodigious amount of 
gas may escape without being ignited except pos 
sibly later in an explosive and perhaps dangerous 
fashion. Quoting from the Bureau of Standards 
Circular No. 3 

quires clean burners and unobstructed flue pas 
sages, Obstructions in the burner ports or air shut 
ters and accumulations of dirt or soot in the burn 
ers modify the design, interfere with the proper 
mixture of air and gas, and create dangerous con 
ditions. Burners can be easily cleaned by washing 
in boiling water and soda; they should be dried be 
fore using, After cleaning a burner or displacing 


97, “In all cases safe combustion re 
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it for any other reason, it must be carefully re- 
stored to exactly its original position, |The appar- 


ent simplicity of the me of a gas stove often 





gives housewives an enti lse idea that it needs 
7 ’ 4 ‘ 4 ° 
little care to keep it in safe condition and that it 1s 


insensitive to errors of assembly and adjustment. ] 


ne. 7 aa , yy 
Noth ng is more dangerous than to close tine 
vent lue ¢ to carry away the burned gases] 
of an appliance either by carelessly placing some 
thin ovel or by deliberately obstructin | is 
is sometimes done by ignorant people, tor the pur- 
pose ot Saving heat 
Accessories that may alter the character an 
size of the tlame, ol the access ot ait lo the burner 
ind the escape of products of combustion from it 
; . 
should never be purchased. Particularly to be 


avoided are the ‘solid tops’ or plates to be placed 
on a stove designed for the use of a grate top, and 
the miscellaneous devices sold from house to house 


and alleged to save gas when placed on other appli 
ms * Ale 


anees \t best the maker of a gas stove 18S kelly 
to know all too little about its combustion per 
; \ . ' . ¢-)] ] am 
OTMANCcs .ever on anv accoun Lal lne t chance on 
rdiditions ¢ CCeSSOTICS suggested b others 
Che six foll : Page Se Pe rted t 
eC SIN TOLOWING it-top style ranges, asserted to 


be approved by Am. Gas Assoc. Testing Laboratory, 


each having four surface burners, an oven, and a 
broiling compartment, were subjected to a general 
engineering examination and were tested for eth 


ciency of top burners in bring 
quarts of water in a bright a 


tiveness of oven insulation, accuracy of thermo- 
stat, and 


ibility to brown cookies evenly ¢ 
11 x 15 inch cookie sheet in three ditterent pos! 
tions in the oven. The 7appan possessed the 1 

efficient top burners. The one 7appan burner 
had an efficiency one and a half times that of the 
Vorge top burner, which was the poorest of those 
to the surroundings 


almost 40 percent faster than the better insulated 


tested. Some ovens lost heat 
ovens of the Prosperity and Tappan. The most ac- 
curate oven temperature control of the ranges tested 
was that of the J/agic Chef which had a measured 
error, at 500°, of onlv one degree, while the least 


> 


accurate was that of the Glenw ? which produced 


an oven temperature of 305°F when the control 
was set at only 300°F. The poorest baking of the 
cookies Was done by the Pr sperity Che burner 
efficiencies given in the listings are the average of 


the etficrencies measured from both cold and hot 


starts. All ratings are cr 30. 


A. Recommended 





l< SO. | ner 

vel 17 Rate of 
less erage 1 cer 
mal or r ex omy 1 l ! 
luce heati g of the “curacy fr oven 
thermos satisfactory. Cookies baked on cookie 
sheets in « browned uniformly on tops and bot- 
i s. General character j 
good. Oven 5 or 6 in 
oO er ranges cs ed nN 
Oven door hinged on s 





wives less convenient 


immediately surrounding 








this stove, but not considered as much need 
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adjusted, If your use of your car calls for a large 
gasoline consumption, and your carburetor is not 
one which provides for proper adjustments, it may 
pay you to change to a carburetor of good design 
having a full complement of adjustments, such as 
used to be provided in earlier years. 

In selecting gasolines for test, CR has sought to 
meet the fair criticism of some subscribers by in- 
cluding brands from the farthest sections of the 
country. In the listings below, the regions where the 
samples were purchased are indicated in parenthesis 
immediately after the brand name: ()—sample 
bought in the East; (S)—sample bought in the 
South ; (PC)—sample bought on the Pacific Coast. 
The brands listed are mostly those designated as 
third- or second-grade, the second-grade being com- 
monly known as the “regular’’ grade of gasoline. 
No first-grade, premium gasolines were included in 
this test; the foregoing discussion makes it plain 
that considering their extra price, use of premium 
gasolines is not warranted, The prices given were 
the actual retail prices per gallon and include state 
and federal taxes imposed in the particular sections 
in which the samples were purchased. No attempt 
has been made to give price ratings, as the prices 
paid by the consumer in the different states vary 
according to the taxes in force and to the state of 
competition, which has distinct regional character- 
ISLICS. 

The ratings of the gasolines are based on the fol- 
lowing characteristics : ease of starting, acceleration, 
tendency to vapor lock, gum formation, corrosion, 
crankease oil dilution, and antiknock. For a more 
complete discussion of these properties as they a 
related to engine | 
scribers consult the Special Bulletin of June, 19. 
(10c), available to anyone, and the Handbook « 

Buying of July, 1933 (35c), available to subserib- 
ers to the combined service only. All of the samples 
were found to be satisfactory in respect to al 
of corrosive quality and with respect to gum for 
mation, unless otherwise noted in the listings. It is 
important to note that CR cannot and will not rate 
any product |. Recommended whose use presents 


sence 


an unnecessary hazard to the consumer. Accord- 
ingly, B. Intermediate is the highest rating given 
to any leaded gasoline irre spective of other qual- 
ities. All ratings are cr 36. 


A. Recommended 
Blue Sunoco Regular (E) (Sun Oil Co., 1608 Walnut 
St., Philadelphia) 17.8c. Antiknock quality found 
superior, specially suited for cars requiring high 


antiknock fuel. Better than average in ease of start- 
ing and acceleration. Tendency to vapor lock some- 
what greater than average and to crankcase dilution 
about average. 

Calpet Third-Grade (PC) (The Texas Co., 929 §S 
Broadway, Los Angeles) 17c. Antiknock quality sat- 
isfactory. About average in ease of starting and 
acceleration. Tendency to vapor lock about average 
and to crankcase dilution somewhat greater than 
average 

Cities Service Third-Grade (FE) (Crew Levick Co., 
100 N. Broad St., Philadelphia) 16c. Antiknock qual- 
ity fully satisfactory. About average in ease of start- 
ing and acceleration. Tendency to vapor lock less 

than average and to crankcase dilution about aver- 


age. 


June 1936 


A. Recommended (contd.) 


Flight Third-Grade (PC) (Standard Oil Co., 225 Bush 
St., San Francisco) 17¢. Antiknock quality satis 
factory. About average in ease of starting and ac- 


celeration. Tendency to vapor lock about average 


and to crankcase dilution somewhat greater than 
average 

Gulf Coast Ether Third-Grade (S) (Gulf Coast Oil 
Co., Marrero, La.) 19c. Antiknock quality satisfac- 
tory. About average in ease of starting. Better than 
average acceleration. Tendency to vapor lock and 
to crankcase dilution less than average 

Salcedo Anti-Knock Third-Grade (S) (Salcedo Dis- 
tributing Co., Inc., New Orleans, 1.) 19¢, Anti- 
knock quality satisfactory Below average 1! ease 
ot Starting. Better than average in acceleratior len- 


dency to vapor lock and to crankcase dilution less 
than average 

Sinclair Third-Grade (E) (Sinclair Refini O., 
Nassau St., New York City) 16.3c. Antiknock qual- 
ity somewhat low. About average in ease of start- 
ing, Better than average in accelerati Da Ter dency 
to vapor lock about average and to crankcase dilu- 
tion less than average. 

U.S. Motor Regular (S) (Standard Oil Co. of La., 
2134 St. Charles \ve.. New Orleans La.) 19c. Anti- 


1 lit . hae I Refiens 
knock quality somewnat low Bel WwW average In ease 





of starting. Better than average ccele len- 
dency to vapor lock least of any of gasolines tested 
and to crankcase dilution less than average. 

B. Intermediate 

American Second-Grade (| (American Oil Co., Amer- 
ican Bldg., Baltimore, 17 \ntik k quality 
superior, specially su cars requiring high anti- 
knock fuel. Better than average in ease of starting 
ind accelerati lence ) ea sid 
e! ble al d to crankcase less verare 

Ben Xas Phird-G1 € (Ss) ( ( n 1" le 1 Co 
Inc Southport | ) 1% \ k ck quali fully 
Satistac or) \l average ease OT sl cv Be 
low average in acceleratio1 Pende to vapor lock 
about average and to crankcase dil somewhat 
gvreater than average, 

Essolene Second-Grade (1 (Standard Oil Co. of 
New Jersey) 19.2c. Contained lead, Antiknock value 
superior, and therefore serviceable in cars requiring 
igh octane fuel. Better that average in ease ot 
starting and ; cceleration Tender -y to vapor lock 
considerable and to cranke ise diluti St ev t less 
than average 

Ess lene Second-Grade (S) (Stand rd Oil ¢ . of La ) 
1 5 c } il d le / \n y talit perio}! 
and therefore serviceable in cars re ¢ high 
octane fuel. (bout average in ease of s e, Some 
what ibove iverage in acceleratior lend cy to 
vapor lock somewhat greater tl erage and to 
crankcase dilution somewhat less verage 

Flash Third-Grade (PC) (Richfield Oil Co., 248 Bat 

Francisco) 17c. One of two lowest 


in antiknock quality. Below average in ease of start- 





ing a La celer 1O1 lendet cy to r lk CK le ss 
than average and to crankcase dilution about aver- 
age. 

Green Streak Third-G e (PC) (Shell Oil Co., 106 
Bush St., San Francisco) 17: Antiknock qual 
Ssatistactor Below average in ease of starting. Be 
low iverage 1 acceleration le lency to \ vor lock 
ibout average ind to ¢ nk e cdilutio ‘ ewnh 
rreate ] I ive ive 

Vetro Third-Grade (PC) (General Petroleum Corp 
of Calif.) 17c. One of two lowest in antiknock qual- 
ity. Below average in ease of Starting and accelera 


tion. Tendency to vapor lock less than average and 


to crankcase dilution about average. 


Not Confidential—Consumers’ Research, Inc. 





June 1936 Consumers’ Research Bulletin 17 


B. Intermediate (contd.) C. Not Recommended (contd.) 
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B. Intermediate Sus n ¢ ( Ric ee 113 W ew 
Helena Rubins lala proof Cream (H. R York City) 7% 
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Prim H Beacl (Primrose House Sales C. Not Recommended 
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5 Ni Ie] es gy S | SkoP [1 s, M \ve Ne Yor ( $7 ¢ 
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sft ¢ cr t _ « S , cs I > ] HH ; j ; ‘ _ \ I Iv 
an lot ( é | $2 
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B. Intermediate (contd.) C. Not Recommended 
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cons ( ‘ desirabl ‘ew York City) $3. Navy blue 
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A. Recommended (contd.) B. Intermediate (contd.) 








white cotton belt. Weight 4.6 0z. No athletic sup- Shorline Fashions (Wilson Bros., Chicago) $3. Or 
porter. \djustable belt considered comfortable piece navy blue wool suit with skirt. Weight 8.2 0z e ( 
lrunks constructed to allow VT justment of waist Garment cut full to permit comfort. Seams well 
me ( | ks cut full to provide comfortable sticched. Co ood, but dyeing s streak 
I Color 1! ness excellent. Shrinkage satistactor Shrinkage s { Ouality o ool low at 
TO ol vol low likel to strike one as a likely to sti Ke one i little sect ( Numbe ol 
little s I Number « vales and courses slightly wales ; courses bout average. | sticity tat 
ab e j erage. isticity good, his varment was cut 
full and, although marked size 34, was decidedly C. Not Recommended 
reer 1 the ] p-OF Shor-T and the SZ fas (Swi S \l fe Co., 302 Fifth 



































New York City) $1.95. Nav: “pies na 4 of white shit é' se P . 1 be 
acco Mal i bil D SN1T { ( | 1e shirt, considere _ ~ . - Som > . ne S 
Wille "s " be purchased se el s liste nder sactol {\ , : 3 he 5S (2 
ai £ ) [ We 12 ( ) le 1¢ : a ~~ ° c © se . 1S , 2 ty 
supporter. Waust held by « eal ‘ s designed ) \ on trunks Weight 6.2— 
o afford comfort n be sullicie ly ustable. Gar- . nse pocket W F 
1 } ] e ) Du ) ’ CK 
ment cu I 2 ching average Color tastness ex > 
cellent. Shrinkage isfactory. { Quality of wool wearing euitcn- 
about average. Number of wales and courses de Nn sig SEEN Ss, and gar 
cidedly below average, but elasticity considered good rerore, Cons . satis tac- 
because of rib kni IO G Sure Was Cover 
sO as to | t the against ¢ ( ( 
' metal. Slight tendency for color rt stite oy ( 
B. Intermediate to run. otherwise dye was fast. Shrinkage satisi 
Wil Il Zip-Off Shor-T (Olympia Knitting Mills, tor {| Top, if it could be purchased separatel; 
ne., Olympia, Was $2.95, Navy blue wool trunks would warrant B 1 g, 
with elastic elt ind ipper closings on each side. 
Net weight (excluding metal tri 5.3 oz, Knit sup- W 4 B thi S it 
worter in the front of trunks. Change pocket with omen s a ing ults 
buttoned flap: a desirable feature. Elastic waistband A. Recommended 
of a type not considered particularly comfortable Swimfast (Swimfast Mfg. Co.) $3.44. One-piece halter 
Side zipper closings thought to be of little practical neck light blue wool suit with skirt. Weight 9 « ) 
value, t useful mainly tor decoration in fact, Comfortable fitting suit with halter t y at ba @ 
le zippers a weig! nnece riiy, Construction of new Ver ck. Slight loss oeealinite: nal 
Oot gat erage. ( jor f ness excelle Shrink < iecte , « Small ve. 9 Oual 
to strike one as a le scratchy. Wool yat some- high rov elasticity. 
\ i unevel \ er of wales about avera re, but 
courses somewhat low in count B. Intermediate 
Celan ( uric Dry (Celanese Corp. of \met i, 180 Jai + “Bra-M " Stvle 33] Ia en Ki ! Nil 
\| Ist \ve Ne Yor City) $2.50. Mar m Cel $4.95. One-piece black wool maillot suit w halte 
ile bi o ( Ss \ 1 el ic \ s ‘ Weigh neck oj back. Weight 9.4 « The « of 
$0 Built l le Ss porte! elas \ thand al elit s full an very comilor was line 
Was no ble ; considere Col \ t e tt C olor ’ ‘ ) 
to le. Comtortabl esigned ] e exce Lon te washi gy cons ed good. © Oual f 
Tt e hi s I ks ell hed to low al l likel 0 Strit eas li le sct tchy. Nut 
gether, [his rime ! ked with ¢ nese label ber of wales and courses slightly bel average 
found to co n 25% | ind 75 wool, Color the group, but elasticity considered good 
no las sal water or washi Shi k ge satis- 
factory. { Ouality of wool above average. Number C. Not Recommended 
of wales and courses high, providing good elasticity. BV.D. (The B.V.D. Co., Ine.) $5. One-piece maroon 
Jantzen “Spee S * Stvle 290 (Jantzen Knitting wool maillot suit with halter nec] ing at back 
\l ] | ( ()re.) S4.50. One yece maroon Wo )] Walst t l fully hi i€ l \ nm cote erse WW cy 
su with Skit ( cl \\ ei! io ( - 8.7 Zz. Comtot ] designe: < ne < i 
t | i ned garme I] l ell stitched re e to overcome the s ( ess of | y ¢ 
LO ¢ entatlio Colo es 4 Shi kage wool use \ t col bled treel ns r i ‘> 
Satistactor\ GO) il ] likely ) In W I @” tes Shrinkage Satis ( "\\ 1] - 
ke one as al le s Wool spun some- Im ¢ li Nut ber ( f \W les and courses ver | 
what unevenly. Numbe f wales courses some- and unsatista 
wl wove average. | city go Spald Swimming Suit, No. 23 (A. G. Spal r X 
BUV.D. (The B.V.D. Co. th -) $1.95. Medium blue Bros.) $3.95. One-piece ri 1 blue wool suit wi 
s] ) runks listed under A. white shoul straps and white rope be er- 
R ) tully « ( back at cut nar- cerized cottor Weight 9 ¢ St poor] shape 
vy 1 We e 3.1 { rmet found to be about chest so as » he excessively |: or t is pon 
comfortable and well stitched. Color fastness good. in proportion to the rest of the garment. Some ‘a 
hrinkage satisfactory. § Quality of wool low and ger of shoulder straps slipping off in the case of t 
likely to strike one as a little scratchy. Wool yarn a woman who ts not broad shouldered. Color 
pun somewhat unevenly. Number of wales “and ness to salt water good. © Ouality of wool average 
courses below average, but elastici considered sat- Number of iles and ¢ rses high, prov © satis- 
isfactory because of Swiss rib knit. factory elasticity. 
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Women’s Wash Dresses 


ROM MANY LETTERS and extensive correspon 


lence with subscribers during the past few years, 


we gather that wearing apparel ranks high in con 
Sumer interest, We have, there fore, made especial 

the past year to add greatly to our findings 
in this field. It has been a difficult task for several 
reasons. There are, in many cases, no carefully 


formulated, or generally accepted, standards for 
judging such commodities (silk stockings or s 








lor example Fi the cas ot vomen’s sweaters and 
women’s dresses, manufacture and distribution 
to a large extent local and irregular, and _ styl 
change so frequently—almost from day to day 
that tests of specific models may be of little value 
to the prospective purcl n any given locality. 

L’¢ laps his 1s a con on that cannot be reme 

: 
died in out present economy, Lhere 1s one re neral 
ization, however, that can be made about the cotton 
wash dress industry that is borne out by nearly ever 
woman’s experience, It is a condition that cai 
be easily ret lied: there is nothing that even ap- 
. “eal eats , : 

proximates standardization of sizes The woman 
vho customarily wears size 16, in buying cotton 
dresses n i find tl il she takes a SIZC 18 or 20 to 
: “Gas ‘ receded. 7 ' f ‘ 
Live 1¢ ess need S state Of altairs 
is something for women’s clubs and consumer 
groups ill over the country to protest about loudly 
ind vigorously to manufacturers, newspapers, and 
department store owners. If need be, take to mak 
ing your own cotton dresses until the industry takes 
the necessary steps to bring order out of chaos 

The onl l { P esent to optain it Satistac 
ory fit 1s to on every dress before it 1s put 


chased and to ascertain if it has been completely 


Sanforized” shrunk, Fastness of color to light and 


> 


vashing will alwavs be a gamble until the garment 
is put into service. In trying on a dress, it is sug 


vested that women be sure to allow plenty of roon 
o ng, and for the normal strains of 
active wear. Most cotton dresses are cut skimpy and 
many of the cheaper ones have an unnecessarily 
large number of seams. Wide hems are very im 
portant to provide for changes occasioned by 
shrinkage. 

The question of shrinkage in women’s wash 
dresses is one which cannot easily be solved by any 
all-inclusive statements. However, the present study 
indicates that in some cases where cotton wash 
fabrics had been Sanforized, as apparently the 
Ouaker Lady “Dated” Dress had been, the problem 
of shrinkage may be reduced to a point of little or 
no consequence. Fabrics which have received shrink 
age control in their inufacture are frequently 
found to be colorfast. Six of the eleven dresses 
in the study were found to be satisfactorily fast to 
sunlight and washing. Where fading occurred, it 
was rather severe, and sufficient, indeed, to spoil 
the wearability of the garment 

Ratings given the dresses in this study are based 
on their maintaining size after washing, thread 
count of warp and filling, tensile strength, color 
fastness, and garment construction. It was felt that 
only the Quaker Lady “Dated” Dress warranted an 


Al rating, as all the rest were deficient in one quality 
or another considered nec 1 for the wearer's 
satis on, [he ( 
> . 7 
& i . / ‘ | i ‘ + > ‘ | 
Ss ounte i! ( ~ iu ibn 
be ( cme »] ‘ ~ | \ 
co | es mms ist 
- . ‘ , 
The tensil eng e ¢ é s 
, 
SO IOW as Ss ny «ae ( 
service. In all es rt decick 
i} eT! i! | > 
' 
a cons cert ‘ ere | 
Stre ngth Ss i ~ } s tl i ‘ 
~ ren h 
These findings ill pr babl be ¢ value chi \ 
‘ lia] etia , n < 
to ad wi\ ) 0 en cl | } ‘ 
textiles nd others ] ne he k te « 
1 ] : 
the industry. Al Ss are ¢ 
A. Recommended 
Ounker | j Crely > Yate re ( rantec 
for 1 Ye ) Ss S ‘ \ ( ¢ 
& Co Ir Ne \ ( C)rne ee 
Tree! T t 
{ Tet c 
color vashing ; é 
\ te ¢ 2 
B. Intermediate 
Montgomery \\ ird & Lo { { } * 14 > 4598 $1 Ye 
One-piece navy blue seersucke th re nd whit 
ngeure nie kle 
( lo Tas ¢ € \ ( ] ell 
: 
t ar t ‘ 
1x S S] é é é 
Pe eg ] 
hre S l 
Lew , l) ! ~ e7 (M Lee ) ( 
1350) Br P ( . . ] 
it L. We er | . S ‘ 
New \ k ( { rie r é ‘ 
on pr F e¢ - ¢ 
Shrunk—Rinso \\ este ( ess 
P ( é 
s t a“ { » t 
tnre s \\ s I 
Once I Stvle 53 I. ( erg & 3 
I av, Ne . { $2.95 s€ I 
Altman & Co., Ne ( One ece re 
nt crash w < 
, 
lrimmed with 1] —- . 2 P ) 
ul buckle. Los ( | hg B 
nd buckle intact. Dress gains eng 
¢ k slightly less th Ss] ; 
\ | Se S irreg lat M ( t s l 
ha ke ng ts { ns) ch sl ed 
signs ¢ )D) ] Y 2 
Oucen Make, Style 544 (I. Ginsberg & B ) $7.95 
| > 4 . 
1 SE : & (ne ece ‘ ¢ 
I | 
nue seers \ ve 
? beabaal, } ] 
it] < — . 
and tw ] roe | } P P ( 1 
neatly stitche hree-s p side ¢ sing. S } loss 
of biue color in washing. Warp shrinkage small 
~y , 18 . : 
filling gained in width considerably. Seams pit 





and dress vener: lly well a 
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C. Not Recommended C. Not Recommended (contd.) 


| 
Vell l i, vle 306 ( Donnel ( ment ( ba Kansas ] ] lay ~ s + ber . . Lafant 
York City. One-piece green and red cotton print 01 ER 2 
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Mec anica e rigerators 
N buying electric refrigerators in 1935, 500,000 rearranging shelf’ and marvelou t aenfriceratnrs 
women ‘got a poor tt ide tor heir me nev’ ( n | inmste Kelvin tor no ‘ 
cording to an article in a recent trade journal. Ck’s far in advar of formet , 78. is 
4 t 1d 
previous report on refrigerators in April. 1935. a les anon tect hac ee rae ' att ta aitl \ 
1O1 | { ni ty il | A > P I 1] ! 
1 } ] } tae . least +] +1] ] ’ 
condensed presentation of tests authorized and pat Yr 5 CR , 
or by CR, which the / tric Refrigera 1 News previous und to | ( o th 
( \Mav 25. 1936) has called pre bablv the most com ors ( S 3 4 ors 
' , 1 14 
prehensive te s ( Ss I eC eve tem] ec 1ICI este ‘ Si 
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eal it S perh ps indelicate to remind / O | ( 
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1 1 1 ] ; sat ] 
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v g 
cient and dependable performance, or, it may be, the lower-priced models were tested with the « 

less he is willing to rely upon the food sense and 11 of the General | ) V-5.af] top refrigerator ~ 
telligence of consumers to provide his sales volume which cost S10 ( ] 1 he ct esponding one , 
Gone this vear from the advertising is the refrig with the monitor top, and the Aelvinator K6-36 

erator which Kelvinator claimed in 1935. was which cost $25 more than KS6-36. If vour lo 


EXCITING SURPRISES,” with a dealer has chosen for the sake of his profits not té 
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noisy 
Part 

largest 

phur dioxide 
a 

; vir 
apolis ) 

Fr Cost | 


econon 


E50 (Westingl 
sfield, Ohio) 5.2 ¢ 


‘cOnoM) 


in for 
eroup. "Smallest refriget 
taining capacit l 
i “Ss tested, bu 
ry exceptior al need 
‘ontrol of refrigerator , eratures ahout average. 
\lore noisy 1n operati than Coldspot, but less noisy 
ks-M ! hur diox- 
2 
N OTE Kelvinators, There 
were some in heir the tests, in 
» certain technical details were *xactly 


respect t 


( 
comparable with the t sts of other makes, run under 


CR’s immediate direction. These differences how- 
ever were not in essent ils. lz 
lels exceeded the leakage current limit under 
protracted high-hur indicating a 
possible shock ha damp locations, as in a 
basement or a ie shore. Refrigerators having 
leakage current al » 0.2 milliamperes are recom- 
mended only on condit! hat they be e 
connected to ground qualified 
anv refrigerator may show 
reciation or under 
e grounding of the motor 
he lamp receptacle mounting (if thi 
lically connected to the mac ; 


lectt ically 
ele triciat 
: : 

n 


exceptional 


plant” of the box) is a wise 
ca" 


\ test on a kerosene-burnin 
progress, but the results were not 
being included in 
! so desire n al btain 
report (to be ready July 1, 1936) on 
erator by sending 10c. It will, of cours 
in the next Cumulative Bulletin, Sept 


‘mber, 1930. 
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Signs and Portents 


THEN tl ‘nited States 


DD partment f Ag 


} 
yrace 


te chni C al t 
1! 


shall c 
hou 
Bea an eo 
Grade A canned 
whole, uniform! 
pic ' 
the 


stores 
canned goods 
ernment grades on thei 
what 
to educate consu 
vari rrades and 
in the direction of g 
tion about the goods 
fluence in | 
line. Nothing 
business 1 
cially ne 
custot 
to 
has resisted thi level 


ing of canned foods, 


cr al Court 


the 


1936. ) 


We have noted on occasion lrug 
stores are becoming more and * combinations 
y shop, patent 
fountain. Apparently, the shift of pharmacy 
profession to merch: list i has become 

recognized, and it is recognized that the tes 
harmacist is not his skill in pharmacology and 


of novelt medicine pensatory, and 


lg prescriptions accuratel ut his ability in 


iw sandwiches. Or perhaps Judge Forman 
sense of humor, } 
count. 


ly credited in the 
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